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Even at a very young age I have been attracted to all forms of design and problem 
solving.  Being educated in marketing, allows me to properly research and identify 
the appropriate target market.  With my education and experience in design I can 
create designs that best attract the ideal target market.  It is also with my 
experience in photography I can produce images with the ending result in mind, with 
target market and design in mind.  It is through my many years of experience in 
customer service that allows me to work well with others and to better 
communicate what is needed in a project.  All experiences and knowledge 
combining, to produce a clean, targeted design.

There are plenty of designers and people that, fill the frame, or make it as 
colorful as possible in order to make it stand out.  In a proper design every color, 
every font and every layout has a purpose.  My style is that of being as clean and 
strait to the point as.  It is important to have a clean design in all forms so it can 
direct the viewer’s eyes and relays the message, quickly and clearly.  The art of 
design is very similar to translating another language.  Every word doesn’t mean the 
same to every age or culture, so I translate and conform the message so the target 
audience can understand it.

Design is an ever-changing reaction to the evolution of life.  New discoveries in psy-
chology allow us to better form how I design.  Everything from how colors effect or 
indicate mood to even what characteristics and proportions make something cute.  
Design reacts to changes in culture, new discoveries, politics, and everything that 
has an effect on ever day life in order to produce a message.

Design Statement
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Resume
1265 Kendall Dr. #1323 - San Bernardino, Ca 92399 - (909) 835-2230 

Matthew@MUPD.net

Work Experience:
 
 2015  -  Present  CoffeeBoss         COO, Graphic Designer
    Redlands, CA         (909) 435-1204
 2011 -  Present MUPD          Photographer
    San Bernardino, CA        Self Project
 2014  -  2014 SoCal SuperTrucks        Graphic Designer
    San Bernardino, CA        (909) 383 - 5454
 2013  -  2014 ToyZooo         Product Photogerapher
    Geldnora, CA         (909) 592 - 8536
 2008  -  2013  Target          Team Member
    Redlands, CA         (909) 307 - 1602
 2004  -  2008 Redlands Community Center       Spc. Programs Aid
    Redlands, CA           (909) 798 - 7572

Education:

 2010 -  2012 California State of San Bernardino
    BA -  Graphic Design Marketing
 2007 -  2010 Crafton Hills Community College
    AA -  Liberal Arts
 2003 -  2007 Redlands East Valley High
    High School Deploma
Awards/Achievemnets:
 Teens Make A Difference Award - Volunteer service
 Academic Excellence - Math
 Cover of the Sun and Redlands Daily Facts News Paper
 The President’s Volunteer Service Award
 The White House letter of congratulations - Volunteer Service
 United States Senate letter of congratulations - Volunteer service
Special Skills:
 Programs:    Adobe (Illustrator, InDesign, Lightroom, Photoshop, AfterEffects), 
            Final Cut Pro X, Log Me In, Cinema 4D, AutoCad
            Microsoft (Word, Excel, Powerpoint). Google Sketchup
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NATIXIS

Corporate Identity

Natixis, the corporate, investment manage-
ment and financial services arm of Groupe 
BPCE.

Natixis Office Way Finding:



      1251 Ave Of The Americas #34       New York, NY 10020               Tel: 201  216  5000                   Fax: 201  216  8044         cib.natixis.com

NATIXIS

1251 Ave Of The Americas #34 , New York, NY 10020    cib.natixis.com

Matthew B. Upton  :  Hedge Fund Analyst
Tel: 201  216  5000
Fax: 201  216  8044
Cell: 201  220  7588
Email: MatthewBUpton@Natixis.com

NATIXIS

cib.natixis.com

NATIXIS
1251 Ave Of The Americas #34 , 
New York, NY 10020

               10

Tour Car Sponsorships:
Unlike Formula One, Nascar and other forms of 
racing, Touring cars such as this Austin Martin, are 
vehicles that would typically be purchased by Natixis 
clients. 

Stationery Set:
Letterhead
Business Cards
Envelops 
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Mobile App

Natixis Mobile App:
The app flows nicely with the 
logo, sharing the same white and 
light blue in a simple design that 
makes navigation pleasant and 
simple.  To complement the lay-
out, it is important to have clean 
and recognizable icons to further 
assist with an easy 
navigation experience. 
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Corporate Identity AfterBefore
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Bandai America Inc.

5551 Katella Avenue
Cypress, CA 90630

Phone:  714-816-9560
Bandai.com 

.COM

.COM

5551 Katella Avenue , Cypress, CA 90630

     Matthew B. Upton  :  Customer Service Rep.

Tel: 201  216  5000
Fax: 201  216  8044
Cell: 201  220  7588
Email:  MatthewBUpton@Bandai.com

5551 Katella Avenue
Cypress , CA 90630  

Stationery Set:
Stationery Paper
Business Cards
Envelops 

Promotional:
Promotional swag such as T-shirts and bags are self-promoting 
items that are cheap to produce, that can be handed out or sold at 
large events such as conventions.  These examples are promoting 
Gundam – Unicorn, one of Bandai’s most lucrative and recognizable 
licenses.



Would you consider yourself a:

Casual Toy Fan
Hardcore Toy Collector
Serious Toy Lover

SubmitLast Weeks

Keyword or Item #

2
Total:
  $59.98

Website:
With Bandai’s large age difference in viewers and 
collectors, Bandai.com needed to be simple but not 
childish.  The constant changing TV show line up, and 
constant releases of new product lines, a window-
based layout works best for navigation and allows 
content to be updated quickly.
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Promotional
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GAG
Gresham Art Gallery

It is the mission of the Clara and Allen Gresham Art Gallery 
at San Bernardino Valley College to offer an Inland Empire 
showcase for the work of students, art faculty, alumni and 
local artists, and to encourage members of the campus 
community and the community at large to participate in 
exhibits, receptions, lectures and special events. 
A total of 7 exhibitions are scheduled between August and 
May. In April, the Gallery is used to showcase the annual 
Student Art Exhibition. The works displayed in the Gallery 
are selected to reflect a wide range of work and topics and 
are intended to promote the development of aesthetic 
awareness and expand the audience's appreciation of 
various art forms. Gallery exhibits enhance the curricula of 
the Art Department, as well as engage students from other 
disciplines and departments. The Gallery's exhibitions and 
educational programs are offered free of charge to the 
public. 

The Friends of the Gallery is vital to the success of the Clara 
and Allen Art Gallery and its programs and service to the 
community. Although the Gallery is an instructional tool, we 
recognize our need for support funds to sustain the exhibi-
tion program, which enriches the college community and 
the community at large. We invite you to participate in 
supporting our facility and educational mission by becoming 
a member of Friends of the Gallery or through your 
individual gifts. For more information on becoming a Friend 
of the Gallery please call (909) 384-8939.

www.greshamgallery.com

10:00 am – 2:00 pm, Monday through Thursday
11:00 am – 1:00 pm, Fridays

Designer: (your name)

Art Director: Jiong Li 

Mission Website:

Hours:

Friends of the Gallery
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Gresham Art Gallery Brochure:
The Gresham Art Gallery most memorable feature when focusing on the building itself is the 
roof that slopes down to the ground.  The design of the brochure reflects this by both the 
image of the roof itself as well as in the corner piece of the picture frame.  The boarder of the 
front of the brochure relates to the wall art wail the bowls on the inside cover related to the 
physical art displays.
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W Mill St. 215

S Grant Ave

GAG
Gresham Art Gallery

Artists wishing to be considered for exhibiting in future solo or 
group shows are encouraged to submit a proposal. Proposals 
should include up to 20 digital images; image list with title, media, 
dimensions, and date for each work; current vitae; and artist 
statement and website address. Information can be sent by 
email or postal mail. For packets sent by postal mail, please 
include a self-addressed, stamped envelope if you would like your 
materials returned.
The deadline for submissions is January 31 of each year. Propos-
als from professionals, student artists, and others will be 
accepted throughout the year and reviewed after each deadline. 
Artists are notified within two months following the deadline. 
Exhibitions are scheduled on a four to six week rotation. Exhibiting 
artists often give talks and/or critiques for the students.

The Art Gallery is located on the San Bernardino Valley 
College campus. The address is 
701 South Mt. Vernon Avenue, San Bernardino, California 
92410. 

Parking is available in Student Parking Lot #5. 
A parking permit is required and may be 
purchased at a dispenser in Lot #5.

Group tours are available upon request. 
Please call (909) 384-8939 for more 
information or to schedule a tour.

Exhibition Proposals

Location

Parking

Tours

Gresham Art Gallery Brochure
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C
enter Theatre G

roup is a non-profit arts 
institution that believes theatre m

akes a 
connection that inspires you to think, feel, dream

 
and learn Supporters such as the 

A
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both on stage and online.
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Dream The Dream
June 14 to July 31
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“A
 five star hit, astonishingly pow

erful 
and as good as the original“

The London Tim
es

“Les M
iserables is the stuff of 

theatrical legand“
The N

ew
 York Tim

es

“Far m
ore than entertainm

ent, 
Les M

iserables is a thrilling em
otional 

experience.“
Tim

e M
agazine

601 W. Temple St.
Los Angeles, 
CA 90012

Les Miserables

Les Miserables

 
Help Develop Youth Outreach Education Programs

www.centertheatregroup.org

June 14 to July 31

Les Miserables Mailer:
Since there are replacements and issues with live theater, I digitally drew over the images of 
the actors in the play.  This in order to distance the viewer from the actor and more attract to 

the character and their action.
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Packaging
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Wine Cube Packaging:
This packaging is for Wine Cubes transition into glass 
bottle packaging.  The label imitates and depicts a box 
being pressed and coming out of the bottle.  This creates 
an eye popping image wail connecting itself with both its 
name and history.
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Market Pantry
Market Pantry Packaging:
Keeping the packaging simple and colorful, allows Market 
Pantry to keep an affordable and competitive look.  



WHAT ARE THE MOST IMPORTANT 
DAYS OF YOUR LIFE?

........................................................................................................................................

........................................................................................................................................

$19.99 USA $22.99
ISBN: 978-1-4012-2969-6
Vertigocomics.com
Suggested for Mature Readers

“Perfect executed.. A rousing 
success.”
 -Ain’t It Cool News

“The most engaging story 
I’ve read all year”
 -Terry Moore 
 (Strangers in Paradise)

“Whimsical, professional, “Whimsical, professional, 
and hauntingly charming in 
all the best ways.”
 -Comics Alliance

“Honest and arousng... I 
couldn’t put it down.”
 -Jeff Smith 
  (Bone)

“Alargely down-to-earth slice 
of life.”
 -The Onion

“Their best-looking work to 
date”
 -Paul Pope 
  (Batman: Year  IOO)

“A believable, grounded cel-
ebration of life with just 
enough magical realism...”
 -San Antonio Express -    
 News/Geek Speak

“A great book for those look-
ing for something different 
in their comic book reading 
experience”
 -IGN

Meet Bras de Oliva Domingos. The miracle child of 
a world-famous Brazilian writer, Bras spends his 
days penning other people’s obituaries and his 
nights dreaming of becoming a successful author 
himself - writing the end of other people’s sto-

ries, while his own has barely begun.

But on the day that life begins, would he even 
notice? Does it start at 21 when he meets the 
girl of his dreams?  Or at II, when he has his first 
kiss?  Is it later in his life when his first son is 
born?  Or earlier when he might have found his 

voice as a writer?

Each day in Bras’s life is like a page from a 
book.  Each one reveals the people and 
things who have made him who he is: his 
mother and father, his child and his best 
friend, his first love and the love of his 
life.  And like all great stories, each day 
has a twist he’ll never see coming...

InIn DAYTRIPPER, the Eisner Award-winning 
twin brothers Fabio Moon and Gabriel Ba 
tell a magical, mysterious and moving 
story about life itself - a hauntingly lyri-
cal journey that uses the quiet moments 
to ask the big questions.

Daytripper
       Fabio Moon & Gabriel BaD

aytripper

Introduction by 
Craig Thompson (Blankets)

Fabio Moon and Gabriel Ba are 
twin brothers, born in Sao 

Paulo, Brazil, where they live 
until this day.  They have their 
friends there and their family; 

it’s their home.

They have been telling stories They have been telling stories 
in comic book form for almost 
fifteen years, and their work 

has been published in France, 
ITaly, Spain, Greece, Japan, 

Germany, as well as in the U.S. 
and Brazil.  They like their 

coffee black, with no sugar, so coffee black, with no sugar, so 
that the taste is strong and 

memorable.  They believe sto-
ries should taste equally 

strong and be just as memo-
rable.  They work with a fresh 

pot that’s always handy to 
make sure they never forget 

that.
       F

abio M
oon

 &
 Gabriel B

a

..........................................................
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Daytripper:
Daytripper is about living life, 
from beginning to end.  With 
its story it was important to 
continue to show the art-
work of this graphic novel 
wail including everything 

from birth to death.  
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