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601 W. Temple St.
Los Angeles, 
CA 90012

Les Miserables

Les Miserables

 
Help Develop Youth Outreach Education Programs

www.centertheatregroup.org

June 14 to July 31

Les Miserables Mailer:
This mailer was created in order to advertise and notify the public about Les Mis-
erables a play being produced by Center Theatre Group with collaboration with the 
Artsclub  Theatre Company and the Wilbury Group. 
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Material Summory:
Les Miserables is a novel originally written by Victor Hugo 1862 adapted into a play 
about Jean Valjean, a heartless convict who is transformed by a single act of mer-
cy.   Having to take care of Cosette a daughter of a prostitute while being chased by 
inspector Javer an ambitious policeman determined to return Valjean to prison.

Target Audience:
The mailer targets all households that have had a previous or current connection 
with the Center Theatre Group.  Center Theatre Group’s caters primarily to the 
upper middle class with a degree in higher education.

LES
MIZ

June 14
  TO
   July 31

Les Miserables

Help Develop Youth Outreach Education Programs

Prices  Starting at   $42.00

Rough Sketches:
The sketches where 
created with a drawing 
tablet digitally.  I wanted 
to represent the story 
in a number of different 
ways, first focusing on 
key moments and ob-
jects that would become 
recognizable to fans of 
the story as well as dur-
ing the play.  The ideas 
then moved to the char-
acters themselves and 
trying to represent the 
human spirit in both the 
characters and during 
the French revolutionary 
war that the story takes 
place during.

The image that I selected I find best 
represents the story being produced as a 
musical.  The action of a French revolutionary 
soldier, lifting his weapon, invocates strong 
emotion of determination.  With the 
revolutionary connection, it also supports a 
strong drive for change, which is an ongoing 
theme in the story.

Sketch Selection Sketch Coloring

Digital Rough
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Sin Since live actors can be replaced, or 
come upon unfortunate circumstances I find 
it important to use paint over the images of 
the actors.  This is in order to separate the 
connection of specific actors to the audience.  
This is also useful by giving a more dramatic 
effect to the characters.

John Valjohn
Inspector Javer
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Les Miserables

In the final design I wanted to have a clean design with very minimal design elements to give a more modern 
look and to keep the characters as the main focus.
I used the font Bank Gothic for the title.  Bank Gothic worked because it being a san sarif font gave little to 
no emotion and is a heavier font then Helvetica, so it worked nicely as a title font.  No emotion benefits this 
design in two ways, it lets the images provide all the emotion as well as give a more modern look.  
Constantia and Blair MdTC TT produced a middle ground and transition from the Bank Gothic used in the 
title.  Blair MdTC TT provides a modern bold look that attracts attention without needing a large size 
difference from other text wail providing a lower x-height and weight from the Bank Gothic making it a second 
focus.  Constantia is the easiest to read out of the three, making it appropriate for the body text.  Because it 
is a serif font and provides an older style to it, it provides a more dated feel to try and inconspicuously 
transition to the time of the story.
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NATIXIS
Natixis, the corporate, investment manage-
ment and financial services arm of Groupe 
BPCE.

Natixis Office Way Finding:NATIXIS
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NATIXIS
Helvetica is a grotesque font.  Being a grotesque font it displays no emotion giving the 
clarity and keeping the focus on the logo.  Having no emotion the type of the name is 
able to keep a professional and flexible appeal for their clients in any type of business 
they may be in.  Rockwell Extra Bold that is used for the N in the logo is a slab serif font 
to be used for strength. 

Optima Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Helvetica Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Helvetica Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Helvetica Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Helvetica Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Pantone Process 
Cyan M

Pantone 
Hexachrome 

Black M

Helvetica Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Helvetica Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Rockwell Extra Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

Client:
Natixis is the corporate, investment management and 
financial services arm of Groupe BPCE, the second-largest 
banking player in France. Natixis has a number of first-rank 
recognized expertise in three core businesses: Corporate 
and Investment Banking, Investment Solutions (asset man-
agement, insurance, private banking, private equity) and 
Specialized Financial Services

Goals & Objectives:
Incorporating a brandmark and logotype to create a signa-
ture for Natixis that can be used universly in both print and 
digitaly.

Message:
The new brand identity for Natixis will be one to 
representing commication and security. The bold Natixis N 
stands stable on a horizonatal line that has connections with 
many currincy sinbles around the world.  The circle around 
the N over the line, stands for the strengh and global 
security that Natixis is known for.

Target Audience:
The target audience that Natixis is after is that on a 
corporate level.  Dealing on a global level they assist an 
audience that also conducts business on a global level.

Look & Feel:
The look is modern, but simple to give the feel of stability and 
security.

Logo Security
Helvetica is a grotesque font. Being a grotesque font it 
displays no emotion giving the clarity and keeping the focus 
on the logo. Having no emotion the type of the name is
able to keep a professional and flexible appeal for their 
clients in any type of business they may be in. Rockwell Extra 
Bold that is used for the N in the logo is a slab serif fon to be 
used for strength.

Other Acceptable Fonts:
Helvetica Light   Optima Regular
Helvetica Regular   Rockwell Extra Bold
Helvetica Bold 

pangea

NATIXIS

NATIXIS

NATIXISNATIXIS

NATIXISN   ATIXIS

N  ATIXIS N ATIXIS NATIXIS

CIB CIB

Sketches:
Original ideas consisted 
around using the lines and 
style of each global cur-
rency.  Other ideas I played 
around with was the con-
cept of a key whole to rep-
resent Natixis as secure 
and safe.  The use of Pan-
gaea also came to mind, 
Pangaea is the name of 
the cotenant that formed, 
before breaking up into 
the continent formation 
that we know today.  This 
showed strength in unity, 
as well as bringing the 
word closer.  Third primary 
concept was closer to the 
final result, with an N in an 
Egyptian slab font with a 
bold line underneath, then 
surrounded by a circle.  All 
three elements represent-
ing security and strength.  
The line underneath the N 
also refers to money, ma-
jority of currencies around 
the world use a line, nor-
mally across the symbol 
vertically or horizontally.

Logo and Logo Security
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Tour Car Sponsorships/Advertisement:
Unlike Formula One, Nascar and other forms of racing, Touring cars such as this Austin Martin, are nor-
mally luxury cars that are easily available to consumers.  Even they are modified for racing there appear-
ance don’t move to far away from the original design other then a different paint/color scheme and a small 
body kit.  Touring car racing becomes relevant to Natixis because the high level accounts and clients Natixis 
caters to are to those people that look at this form of racing to purchase cars.  Advertisements such as 
TV spots or billboards wont work for this type of company, because they don’t want your average Bank of 
America customer they want Bank of America as a customer.

Advertisement
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Natixis Mobile App

Natixis Mobile App:
The app flows nicely with the logo, sharing the same white and light blue in a simple design that makes 
navigation pleasant and simple.  To complement the layout, it is important to have clean and recognizable 
icons to further assist with an easy 
navigation experience.  With just using the two colors, it allows the layout to be easy on the eyes with no 
element being overly distracting or to cause stress on the eyes.  With the icons I wanted to make them as 
simple as possible.  With the contact button, showing the outlines of multiple people behind one another 
shows support and combined with the light blue that is used makes it friendly.  The Accounts button having 
multiple lines connects it with the blue lines that will be seen spread across the screen for each account.  
The location button refers to a basic design that Natixis uses for their office buildings.  This same icon is also 
used to indicate locations in the map.  The More button is catered more directly to languages reading left to 
right.  This is because as you look at the icon it gets larger from left to right but I didn’t want to represent an 
arrow so it was appropriate to soften the edges, the plus sign is also a further indication of “more” as well.
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GAG
Gresham Art Gallery

It is the mission of the Clara and Allen Gresham Art Gallery 
at San Bernardino Valley College to offer an Inland Empire 
showcase for the work of students, art faculty, alumni and 
local artists, and to encourage members of the campus 
community and the community at large to participate in 
exhibits, receptions, lectures and special events. 
A total of 7 exhibitions are scheduled between August and 
May. In April, the Gallery is used to showcase the annual 
Student Art Exhibition. The works displayed in the Gallery 
are selected to reflect a wide range of work and topics and 
are intended to promote the development of aesthetic 
awareness and expand the audience's appreciation of 
various art forms. Gallery exhibits enhance the curricula of 
the Art Department, as well as engage students from other 
disciplines and departments. The Gallery's exhibitions and 
educational programs are offered free of charge to the 
public. 

The Friends of the Gallery is vital to the success of the Clara 
and Allen Art Gallery and its programs and service to the 
community. Although the Gallery is an instructional tool, we 
recognize our need for support funds to sustain the exhibi-
tion program, which enriches the college community and 
the community at large. We invite you to participate in 
supporting our facility and educational mission by becoming 
a member of Friends of the Gallery or through your 
individual gifts. For more information on becoming a Friend 
of the Gallery please call (909) 384-8939.

www.greshamgallery.com

10:00 am – 2:00 pm, Monday through Thursday
11:00 am – 1:00 pm, Fridays

Designer: (your name)

Art Director: Jiong Li 

Mission Website:

Hours:

Friends of the Gallery
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GAG
Gresham Art Gallery

Artists wishing to be considered for exhibiting in future solo or 
group shows are encouraged to submit a proposal. Proposals 
should include up to 20 digital images; image list with title, media, 
dimensions, and date for each work; current vitae; and artist 
statement and website address. Information can be sent by 
email or postal mail. For packets sent by postal mail, please 
include a self-addressed, stamped envelope if you would like your 
materials returned.
The deadline for submissions is January 31 of each year. Propos-
als from professionals, student artists, and others will be 
accepted throughout the year and reviewed after each deadline. 
Artists are notified within two months following the deadline. 
Exhibitions are scheduled on a four to six week rotation. Exhibiting 
artists often give talks and/or critiques for the students.

The Art Gallery is located on the San Bernardino Valley 
College campus. The address is 
701 South Mt. Vernon Avenue, San Bernardino, California 
92410. 

Parking is available in Student Parking Lot #5. 
A parking permit is required and may be 
purchased at a dispenser in Lot #5.

Group tours are available upon request. 
Please call (909) 384-8939 for more 
information or to schedule a tour.

Exhibition Proposals

Location

Parking

Tours

Gresham Art Gallery Brochure:
The Gresham Art Gallery most memorable feature when focusing on the building itself is the 
roof that slopes down to the ground.  The design of the brochure reflects this by both the 
image of the roof itself as well as in the corner piece of the picture frame.  The boarder of the 
front of the brochure relates to the wall art wail the bowls on the inside cover related to the 
physical art displays.

Gresham Art Gallery Brochure
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Gresham Art Gallery
G A G

Gresham Art Gallery
G A GGresham Art Gallery

G A GGresham Art Gallery
G A G

Goals and Objectives:
The goal of the brochure will be to use colors and designs that compliment both the school and the art gal-
lery. The design will emphasize on delivering the intended message, and to project it towards the right target 
audience within the specs of the design brief.

Target Audience:
The urban city of San Bernardino is comprised of a diverse population of about 190,000 citizens. As of 
2000, the Census Bureau reported the estimated race population is 50% White, 15% Black, and 50% of 
Hispanic origin, and 22% of the household population income brings in $5,000-15,000. The average age of 
San Bernardino’s citizens is 32, and of the 190,000, 18% of the population is between the ages of 15-29.
The target audience is geared specifically to the Census Bureau statistics. The main target audience will be 
for both artist and non-artist alike regardless of their education, ethnic background, age or physical condi-
tions. The art gallery pamphlet needs to be simplified in language and have a clear message to attract and 
not intimidate the target audience. Furthermore, this pamphlet will target members of the community includ-
ing students of SBVC, families, local artists, and towards potential sponsors.

Look and Feel:
The Gresham Art Gallery pamphlet will be mature, professional, and clean. The main challenges will be in the 
simplicity of the message, as well as the attractiveness of the images. To enhance the look, the typography 
will be both legible and harmonious to the design. The brochure will focus on capturing the best qualities of 
the school and of the Art Gallery relying on the architectural beauty of the buildings, as well as the learning 
environment that surrounds it. The brochure will reflect the modern image of Valley College by having a con-
temporary look and feel. The color choice for the brochure will reflect both the school’s color as well as the 
art gallery itself.

Message:
The message of the brochure will focus on inspiring and educating families and students about the many dif-
ferent ways of art expression and culture. Also, to promote the gallery as a lively environment, the brochure 
will be showcasing the work of local artists for the benefit of the community as a whole. The message of the 
brochure will emphasize the image of Valley College as a respectable place for higher learning. The message 
also aims to get students and families excited about visiting the gallery while also keeping a level of profes-
sionalism to attract potential art contributors and exhibition funders.

GAG
Gresham Art Gallery

Gresham Art Gallery

Gresham Art GalleryGresham Art GalleryGG
Gresham Art Gallery

Logo:
For the Gresham Art Gallery I played around with the ideas of color and framing for the logo.  Once I visited 
the museum myself I became inspired to use the roof of the building.  The roof slanted downward in a triangle 
from the top of the building and the tip, was planted securely into the ground.  Inspired by that idea I decided 
to try and play around with that idea.  Pleasant with the logo on the bottom left I decided to lay them out in 
different sizes and colors.  Once all the lines in the roof started to disappear after shrinking it I moved on.  
With attempts to go back to the framing concept I created the one on the bottom.  The color scheme I pulled 
from the colors used in the building. 
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         Mission

It is the mission of the Clara and Allen 
Gresham Art Gallery at San Bernardino Valley 
College to offer an Inland Empire showcase for 
the work of students, art faculty, alumni and local 
artists, and to encourage members of the campus 
community and the community at large to 
participate in exhibits, receptions, lectures and 
special events.  A total of 7 exhibitions are 
scheduled between August and May. In April, 
the Gallery is used to showcase the annual 
Student Art Exhibition. The works displayed 
in the Gallery are selected to reflect a 
wide range of work and topics and are 
intended to promote the development 
of aesthetic awareness and expand 
the audience’s appreciation of 
various art forms. Gallery exhibits 
enhance the curricula of the 
Art Department, as well as 
engage students from other 
disciplines and departments. 
The Gallery’s exhibitions 
and educational 
programs are offered 
free of charge to the 
public.

Friends of the Gallery

The Friends of the Gallery is vital to the 
success of the Clara and Allen Art Gallery and its 
programs and service to the community. Although 
the Gallery is an instructional tool, we recognize 
our need for support funds to sustain the exhibition 
program, which enriches the college community and 
the community at large. We invite you to participate 
in supporting our facility and educational mission 
by becoming a member of Friends of the Gallery 
or through your individual gifts. For more 
information on becoming a Friend of the 
Gallery please call (909) 384-8939.

Gallery Hours: 

 Sunday  Closed

 Monday  10:00 am - 2:00 pm

 Tuesday  10:00 am - 2:00 pm

 Wednsday  10:00 am - 2:00 pm

 Thursday 10:00 am - 2:00 pm

 Friday   11:00 am - 1:00 pm

 Saturday  Closed

www.greshamgallery.com

Book 1.indb   1 12/5/11   3:15 AM

Final Design:
Unsatisfied with the color scheme used and the clutter of it I wanted to keep the ideas of the roof and fram-
ing but needed to make the image to have a lot cleaner design.  Instead of using a frame in the logo I decided 
to imitate a gold frame with matting.  To give the image of a picture in the frame I used elements and colors 
that would connect the image in the center to the roof.  Because both elements I desired to be present now 
where.  I cleaned up the logo.  Chose a earlier but yet strong font and decided to support by giving it its own 
cement floor, similar to the original building.  The museum image in the right of the brochure, are two images 
that I photographed.  To give stronger emphases on the roof I imposed the buildings on top of each other, 
giving the view both the left and right view.  By carrying the roof from top to bottom it makes it a stronger fo-
cus and gives it a more direct correlation with the framed image on the cover.  The inside cover is done with 
the same techniques used on the main cover.  I drew vector shapes over an image I photographed showing 
blank walls giving the opportunity of specific galleries to be represented in each brochure.

Rough Draft Design

Final Design




